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Casel: X[FH

 Louboutin v. Yves Saint Laurent Am. Holding, Inc.,
696 F.3d 206 (2d Cir. N.Y. 2012)
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Case 1: OHIM

* CTM 008845539

e Second Board of Appeal, R-2272/2010-2 (16
June, 2011)
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Case 1: N )L —

Christian Louboutin v Van Dalen Footwear BV,
President of the Brussels Commercial Court, 20
March 2014, docket no 2013/6154

Benelux & £k B4R (no 0874489) R A BRI
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IR DEEHE (a shape mark) EfEE ., (2) &I
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Case2: BODEE

-HHEEA -BEAEMEE . Cadbury UK Ltd (FF3-
A—H—)

*The mark consists of the colour purple (Pantone 2685C), as
shown on the form of application, applied to the whole visible

surface, or being the predominant colour applied to the whole
visible surface, of the packaging of the goods. (UK00002360816)




Case 2: & [FH

Société des Produits Nestlé S.A. v Cadbury UK
Limited [2012] EWHC 2637 (Ch) (01.10.2012)

Société des Produits Nestlé S.A. v Cadbury UK
Limited [2013] EWCA Civ. 1174 (04.10.2013)
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Case 2: =

o [¥—f%I(the general colour purple) D EFFIFFEHLNT . BELY
’&BEEL,’C’*%% MERDHBHT= (No. 1120614, 1120615, etc.) ,

“The trade mark is the colour PURPLE depicted in the representation
attached to the application form (PMS 2685, which has an LAB value of
L=33.07, A=34.13, B=-43.07, all such values +/ 10%) used in relation to
the designated goods.” (11206150 5)

. Cadbury*ildk ZRZFaaRRIERALTLYSDarrell Leatt 2%

L. AEGZRFTEHET HIELLRDZTIEET 0. FFIFTILEEK
%2 4], Cadbury Schweppes Pty Ltd v Darrell Lea Chocolate Shops

Pty Ltd (No 8) [2008] FCA 470

cf. Mars Australia Pty Ltd (formerly Effem Foods Pty Ltd) v Société
des Produits Nestlé SA [2010] FCA 639 (22 June 2010)
- Ty T—FIZ{ZR5“Whiskas purple” DFEE S Fx 7 B in,

- “The trade mark is the colour PURPLE (CMYK: cyan 40%, magenta
100%) as shown in the representation attached to the application
form.” (1365687)



Case 3: BOOEE

e Unique Sports Prods., Inc. v. Ferrari Importing
Co., 100 U.S.P.Q.2d 1948 (N.D. Ga. 2011),
aff’d in part, vacated in part, 720 F.3d 1307

(11th Cir. 2013)

US Reg. No. 2428076: The
mark consists of the color
light blue used over the
entire surface of the
goods.
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Case 4: B D RGIE

* InBev Belgium v Brouwerijen Alken-Maes,
Court of Appeal of Brussels, 2012/AR/1999, 21
October 2013
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Case 5: il & D 1E

e TEEDEZEDHFEIZDE. OHIMIK. Al 7
= RLELTHRAR,
e X Technology Swiss GmbH v OHIM, General

Court of EU, 15 June 2010, Case T-547/08 —
“Orange socks”, affirmed by ECJ, 16 May 2011,

Case C-429/10 tiE#x X iF,




Case 6: il & D 4Z

o SteifftDLEEEDEREAEZEEZSEHEE
2D, OHIMIZ, Al hZz R<ELTIEHE,

e Margarete Steiff GmbH v OHIM, General Court
of EU, judgments of 16 January 2014, Cases T-

411/12 and T-434/12% . $E$E 2 X .

A MY TIEEF ( DE 302010059753,
¢ e - . © | DE302010059754),
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Case 7: (L E D EGHE

e [ZLDIEINAEBEEIZ DS, OHIMIZE, &
Al HhExRLELTIERE, BFIFTEHOHIMZ ZHF,

e Lardini Srl v OHIM, General Court of EU,
judgment of 16 March 2014, Case T-131/13
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o [SERIHEEETE I(aesthetic functionality) DA E
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